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(HauMeHoBaHUe QUCYUNIUHBL)

' Ha sx3ameHe ObUIM 3ajaubl cieayiomnme Bonpock! 1. Ilepesoj Tekcra co caoBapem «The evolution
—  of the marketing concept» u3 «Contemporary marketing concept» cTp. 28
2. [IpocMoTpoBoe ureHue 0e3 cnoBaps «Contemporary selling techniques» Tam xe, ¢Tp. 938

3. Bece a o Teme « The way I learn tforeign languagey.
IMNOCTAHOBWJIN: CyuTark., 4TO 3acs neKo C. M.
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